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Continue to enhance and expand our existing 

infrastructure and service offerings.

Capitalize on our core media strengths.

Corporate Strategy

Continue to expand our presence as an 

entertainment destination for Canadians, 

in-theatre, at-home and on-the-go

Pursue selective acquisitions and 

diversification opportunities that are strategic, 

accretive and capitalize on 

our core business strengths.



4

eSports
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Viewers of Sports Events

Source: ESPN.com
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Source: SuperData – eSports Market Brief – October 2015

Current Market Size

Sponsorships 

& advertising 

$578.6M

eSports 

market 

size 2015E

$747.5

Million

Ticket sales 

$15.9M

Merchandise 

$17.0M

Amateur & mlcro-

tournaments 

$27.7M

Prize pools 

$53.8M

eSports betting & 

fantasy sites 

$55.8M
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Growth Estimates

Source: Newzoo – The Global Growth of Esports

2012-2017

CAGR: +20%

eSports Audience Growth (Million)
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Audience Demographics - 2014

Source: ESPN online
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Business Model
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COMING IN

2016

10-15 locations 

Announced locations: South Edmonton Commons and Calgary Deerfoot

City

40,000 - 60,000 sq. ft. 10


